
SPORTRADAR TO BOLSTER KINDRED GROUP’S CUSTOMER ACQUISITION WITH AD:S PAID
SOCIAL

November 2, 2022

St. Gallen and London – DAY October 2022: Sportradar (NASDAQ: SRAD) has today announced a new agreement with Kindred Group for the
provision of paid social media advertising to boost customer acquisition through its ad:s multi-channel performance marketing platform.

Under the terms of the deal, the sports technology company is helping the global digital entertainment brand to grow its customer base and increase
the effectiveness of its advertising spend by optimising social media as an acquisition channel.

Sportradar’s ad:s paid social advertising solution enhances Kindred’s ability to effectively target and acquire customers across social media, through
deeper understanding of online behaviours and the delivery of relevant, real-time content based on individual interests.

The company’s proprietary technology automatically generates hundreds of thousands of personalised adverts, allowing three of Kindred Group’s
flagship brands, 32Red, Unibet and VladCasino, to send more effective messages directly to sports fans and bettors across the Meta platforms of
Facebook and Instagram.

Florian Geheeb, Global Director Advertising Sales, at Sportradar said: “Sportradar has enjoyed a productive partnership with Kindred Group, and
today’s deal underscores our commitment to continuously deliver the best possible products and services to the top names in betting and gaming. An
effective social media advertising strategy is essential for sustainable customer growth and must deliver strong return on investment; our ad:s paid
social service will help Kindred Group realise this potential.”

Elen Barber, Chief Marketing Officer at Kindred Group said: “By leveraging Sportradar’s AI-led technology, Kindred will enhance the relevancy
and personalisation of social media advertising across a number of regions, boosting our creative delivery capabilities and improving marketing
campaigns’ time-to-market.”

Utilising artificial intelligence and machine learning technologies, and 20 years of data expertise, Sportradar has developed the leading paid social
media advertising solution in the betting and gaming industry. With more than three billion people worldwide actively engaging with social media each
month, sports betting operators are increasingly recognising the significant customer acquisition potential of paid social advertising.

Sportradar’s ad:s end-to-end paid social media advertising service includes campaign management, measurement tools that optimise performance in
real time, and automated creative production featuring the latest fixtures and odds. Sportradar’s market-leading product is supported by a team of
expert channel strategists and has been shown, in a private study, to increase purchase intent and drive significant return on advertising spend of up to
450%.

The deal is an expansion of an existing agreement Sportradar has with Kindred Group to supply the company with its market leading portfolio of
betting products and services including live streaming of sports events, virtual betting solutions, and engagement tools such as live match trackers.

– ENDS – 

ABOUT SPORTRADAR:
Sportradar is the leading global sports technology company creating immersive experiences for sports fans and bettors. Established in 2001, the
company is well-positioned at the intersection of the sports, media and betting industries, providing sports federations, news media, consumer
platforms and sports betting operators with a range of solutions to help grow their business. Sportradar employs more than 3,500 full-time employees
in 20 countries worldwide. It is our commitment to excellent service, quality and reliability that makes Sportradar the trusted partner of more than 1,700
customers in over 120 countries and an official partner of the NBA, NHL, MLB, NASCAR, UEFA, FIFA, ICC and ITF. Sportradar covers over 890,000
events annually across 92 sports. With deep industry relationships, Sportradar is not just redefining the sports fan experience; it also safeguards
sports through its Integrity Services offerings across the world. 

For more information about Sportradar, please visit www.sportradar.com
Source: Sportradar Group AG

About Kindred Group
Kindred Group is one of the world’s leading online gambling operators with business across Europe, North America and Australia, offering over 30
million customers across 9 brands a great form of entertainment in a safe, fair and sustainable environment. The company, which employs about 2,000
people, is listed on Nasdaq Stockholm Large Cap and is a member of the European Gaming and Betting Association (EGBA) and founding member of
IBIA (International Betting Integrity Association). Kindred Group is audited and certified by eCOGRA for compliance with the 2014 EU
Recommendation on Consumer Protection and Responsible Gambling (2014/478/EU).

Read more on www.kindredgroup.com.
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